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Free Professional Issues Updates in 8
Locations

Kevin Mitchell, CPA, PICPA president, and Bert Trexier,
PICPA CEO and executive director, kick-off the 2009
Professional Issues Update tour in Witkes-Barre on Sept.
17. This year's update will cover recent developmenis
regarding International Financial Reporting Standards
(IFRS), proposed revisions to Accounting and Review
Services, codification, and convergence. Kevin and Bert
also will share the latest on PICPA financial literacy
outreach efforts, the new www.picpa.org, and other PICPA

initiatives and resources. PICPA members can attend this
event for free and eam three CPE credits. Students also are
invited to attend for free. Two webinars will be offered in
November for members who cannot atiend this event in
person. Don't miss this opportunity to receive important
updates, ask questions, and network with your peers. For a
list of dates and locations and to register, visit PICPA's Web
site or call (215) 972-5430.
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@ PICPA Members Excited for Upcoming Leadership
Conference

If you are one of the many PICPA committee .
members, or a chapter ot state leader, and still aren't
sure whether to attend the upcoming Leadership
Conference on Sept. 21 at the Sheraten Harrisburg-
Hershey Hotel in Harrisburg, listen to what your
colleagues have to say. Find out how Rosermmary
LaMaestra, secretary of the Lehigh Valley Chapter,
has used tips from past leadership conferences in her
daily life, and learn what Richard A. Rocereto, a
Pittsburgh Chapter past president, is looking forward
fo from this year's speaker. Not sure commitiee work
is for you? Find out why one of this year's 40 Under
40: Members to Watch recipients, Chiristopher M.
Turtell, gets in involved in PICPA committees. if you
qualify, register for the Leadership Conference today.

@ Tips for Marketing on a Limited Budget

N
There are ways to market your firm on a limited budget
in this e i ck, directo keting at
isdaner & Co ny LLC in Bal offers

several cost-saving ti row your busines

and put your firm first i of existing, as well as
potential, clients. Leam more.
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Marketing on a Limited Budget

By (i R Lock, divectar of marketing, Isdener & Company LLG
September 2008

1t iz possible (o marke? you and your firen on 3 Simited budget. These activitles wifl take more time then monay. bul they witl promoie and bulld your pragtice. Mostilkely, you are
alresdy involved in many of these sfforns

Speaking 2t seminars i his your expertise 10 the alfendees. Make a presentation i the specific niche group you serve that showsases your area of expertisa. Levarage
PICPA membarship by using free brochurss and resources for speaking engagements,

£

most effectve in fost

Networking wilh clionts, prosps
Identily the indusiry or nich
hem. Thass lawyers, banke

15, and referral sources i5 3 vital component g refationships.
arvice, and become invelved in those organizations 16 whch your clisnts balong. Ask clients aboit the advisors they use, and network with
rance age

markeking program, f-person meslings ave he

s may become valuable referal sources.

Write 2 press retease 2hout 8 newsworthy event ant submit the relegse to the appropriale media, Submit the refease sleclronically. If you have 2 phote (o accompany the
reiesse, it wilt more Hkely be placed i the publcation Newsworthy events inclisde awards won oy firm personngd, speaking engagaments al a special event, i promotions and
designations. new service areas, and niches served.

Cross seiling [o clients can be 3 tremendous growth sirategy. Typically clients are the fargest source of new business to a firm. Let them know you weicome naw business and

the type of businessas you serve. Make sure they are aware of all the senvices the fiom coffers.

Using sociat media can intrease your visiility, boost your search eagine rarkings, scope out the alificn, and delenming cotnmon ieails with other users. Linkedin, for one,
is & free. profossional tales making conmecons o chents, prospaats, and refemal sources. Us din for hackground information on a prospect 1o

G
{gilor 2 presentaiion paged on s o her neads. Use 1o see if olhers on your nebwork know sameons you are irying [0 get 1o know.

Writing an article for professional of niche pubiication abouf a subject of interas! {0 its readers. Those readers shouid be your target
your Weh site’s press room and share with cients, prospects, and referrai sources. Having an article published bullds your cradibility.

5. Once the arficle is publlished, add # 1o

Sending cards with a personal note builds 2 apport with potentiai
that relates to them, send it wilh 2 personai nole. They wil vaiue that you ramembered their inlerest. if a client. prospect, or refervat source is recognized i ihe media, send 2
personai congraludatory noete.

iants, Remember areas of inierest of cients, prosoecis, and refarral sovrces, and when you find an ariicle

Dy impiemanting ese laska. you Gan save money and help (o grow your business. 178 a win-wm.
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